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Book Proposal Guidelines

The content of a book proposal is the only information we have to go on when assessing your ideas, so please submit a full and complete proposal following the guidelines given below:

	Title of the book

Please provide the full title, including the sub-title where necessary.



	Author(s)/editor(s)

Please state your full name, current professional/academic affiliation, full address, telephone and fax numbers, email address, website address (where applicable), and brief CV.
If a multi-contributor book, please list full details of all contributors.



	Previous publications

Give details of any titles previously published (state publisher, publication date, price, extent, and sales, if known).



	Aims and objectives

What are you trying to say in this book?  
What are you trying to achieve? 
What are your qualifications for writing this book?



	The need for the book
Why is this book needed?  Is there a particular trend/growing interest in your chosen subject area?   How important is this trend?  What is this book’s relevance to the needs of the intended reader?
Please provide five distinctive features/key factors of the book that will set it apart from other published work.



	A rough outline

Please provide a skeleton outline/table of contents of your book, organised section by section, indicating the need for indexes, glossaries, appendices, etc.
Estimated word count

Please supply a guess of the proposed length of the book, either by the number of words or number of A4 typescript pages.



	Figures: illustrations or photographs, black and white or full colour?

Please indicate whether the book will be largely text, largely illustrative/photographic, tabular/diagrammatic, or a mix, and whether in full colour or black and white.  
Please say approximately how many:

· Black and white photographs?

· Black and white line drawings?

· Will these images need to be redrawn to publication standard or can they be reproduced from other sources? 
· Colour photographs?

· Black and white photographs?

· Colour line drawings?

· Black and white tables?

· Colour tables?

N.B.

Figures: technically appropriate?

Only figures of a certain quality are appropriate for reproduction in a book. For example, hard copies that have been removed from other printed sources (such as a magazine) cannot be reproduced. Electronic files of a low resolution at final published size cannot be reproduced.
Copyright permissions

The copyright in every separate work (e.g. a photograph, table, diagram) not created by you is owned by a third party copyright holder. The law states that you must seek the permission of these copyright holders to include their work in your book. In thinking about the figures you would like to include in your book, please consider very carefully how you will secure permission to do so.


	Format: what size should your book be?

Does your book need to be published in a particular format (page size, cover/binding etc.)?

Will it need to be accompanied by, for example, supporting electronic material on disk?



	The market: who is the book aimed at?

Who is the book written for?  Who will benefit from it?  Who needs it? Please state specific job titles and the type of firm or institution. 
Are there any secondary markets?  Please state societies, institutions, companies, special-interest groups. 
Will it be read as a student textbook? If so, please specify types of students and their course titles. 
Will it appeal only to a British audience, or is its appeal more international?


	Marketing information

Which magazines/press/media might be interested in reviewing or otherwise supporting the book?  Do you have any contacts at any of these publications?

Where would you suggest the book is advertised?

Are there any groups of people who would NOT buy the book?  Should we target our marketing away from this audience?
Are there any major events, conferences or other activities related to the book’s topic that might be used to help to promote it?
Is the timing of publication particularly important? Should the publication of the book coincide with any key dates, for example, the date that new legislation comes into force?  Are there any dates to be avoided?
What level of sales (units sold) are you hoping for after the:
· First three months?

· First year?

· Second year?

Do you believe that there are organisations that would be willing to sponsor or fund your book?  Do you have contacts within these organisations?

Are any bulk sales, perhaps to funders, professional bodies or trade organisations, possible?  If so, please give details?
In your mind, are there any specialist bookshops, mail order companies, online or other retail outlets particularly well-placed to sell the book? Do you believe that your book could sell through high street chains or supermarkets?
How much do you think that your book should be sold for?


	The competition: what other similar titles are in print?

Is your target market already well served with books on your chosen subject matter?  What are those books? Please state full title, author(s), publisher, price, extent, publication date, strengths and weaknesses.

How will your new title be different from the competition?  What will it offer readers that they can not get from competing titles?

Are there any associated or complementary products (books, CD-ROMs, electronic documents or other) that could be sold alongside your book?



	When, realistically, is the earliest you could finish writing your book?

We only accept final, complete manuscripts. Therefore, please think carefully before committing yourself to a deadline.



	Additional information

Please supply any additional information that will support your proposal.




Once your proposal is submitted, the blind review process takes between 4 to 6 weeks. Based on the information supplied by you in your proposal and the reviewers’ comments we will assess the market, the title’s content and the production costs.

Once completed please forward your proposal to:

Matthew Thompson
Publishing Manager
RIBA Publishing

15 Bonhill Street

London
EC2P 2EA
UK
tel: 020 7496 8323
email: matthew.thompson@ribapublishing.com
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